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Doing the Right Thing is Always in Style at ROC Exhibitions, Inc.
Cultivating Relationships Key to 15 Years of Trade Show Success
LISLE, Ill. (Feb. 17, 2009) – Ask anyone who knows Marc Rosenstock and they’ll tell you he knows the trade show business, and that trade shows are all about the people. Ask anyone why Rosenstock’s business-to-business trade show firm is succeeding into its 15th year when others fail and they’ll tell you it’s because he’s all about relationships.
 “We treat our customers with dignity and respect,” says the president of Lisle, Ill.-based ROC Exhibitions, Inc. “We don’t nickel-and-dime exhibitors or attendees, and we tell the truth.”

In partnership with leading trade associations, publishing groups and industry associations, ROC and its associates manage seven national and international trade shows reaching key decision-makers in facility and maintenance management, electronics manufacturing, quality control and assurance, fire protection and life safety, police, public safety and security. Two of its events have several co-located conferences and expositions. 
In 2008, ROC-organized trade events attracted 27,000 professionals from the United States and Mexico, as well as several other countries. Combined, its expositions represented the products and services of more than 1,450 exhibiting companies. What sets ROC apart, and what continues to annually draw a significant number of qualified customers to its shows during a concentrated period of time, is its owners’ emphasis on people over profits. 
- more -
ROC Exhibitions, Inc.//Add One
“From floor operations to marketing to dealing with individual exhibitors, ROC knows how to keep everyone happy,” says Al Sears, former vice president of the National Fire Protection Association (NFPA), which co-owns three trade events with ROC Exhibitions, including NFPA Conference & Expo, NFPA Americas’ Fire & Security Expo and NFPA Mexico Fire & Safety Expo. “They’re veterans in the industry. Marc Rosenstock is not afraid to share his ideas and explain step by step how to help you grow the size of your audience or the number of exhibitors.”


Rosenstock believes ROC’s job is to ensure that its exhibitors and attendees make the most of their trade show experience and maximize return on investment. 
“The trade show is the last bastion of real-time, face-to-face interaction with people,” Rosenstock says. “Everything else is skewing toward technology and less personal encounters. In what other business can you say, ‘All of our customers are right here in the same room at the same time’?” 

That’s the kind of forward thinking Bob Wisniewski appreciates. His company, Trade Press Media Group, Inc., formed a partnership with ROC in 2000. Together, they present two popular facility management and maintenance events annually, NFMT and Facility Decisions.
“We are a business-to-business media company that’s more than 90 years old, and we’ve been publishing magazines that entire time,” says Wisniewski, president, CEO and owner. “We were looking for new ways to enable our customers to grow, not just through advertising in our magazines but in a live, face-to-face format. A concept I had for a trade show had been percolating for years. ROC had the expertise we needed. What is so impressive about Marc is that he understands the needs of the marketplace and the need for customer satisfaction ( attendees and exhibitors.”

Whether addressing exhibitor or attendee, ROC’s full-service operation provides whatever is needed, including marketing, meeting services, operations and sales. 

“Our main goal is to satisfy our customers – exhibitors and attendees,” says Kristen Haley, ROC’s vice president. “We have an 80 percent retention rate of exhibitors from one year to the next. A big reason for that is we’re about basics, not frills.”
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A good trade show, Rosenstock believes, reflects well on the industry. A great show anticipates industry changes. A spectacular show influences trends. Knowing its partners’ businesses – as well as its people – is part of ROC’s hallmark. 
 “Our job is to promote the business of our exhibitors and attendees, to increase their sales,” Rosenstock says. “If a show isn’t going to do that for their business, then we suggest this might not be the show for them. We’re not claiming to be perfect, but we’re honest with people. It’s what makes us great partners.”


Rosenstock admits there are some who might scoff at his philosophy, but he just shrugs good-naturedly. 
“One of the tests of an organization is whether you can do the right thing just because it’s the right thing to do, even when there’s no immediate reward,” he says. “That’s when it pays to be a nice guy.”
###
ROC Exhibitions, Inc. is located at 1963 University Lane, Lisle, Ill. 60532. Its office is within easy reach of downtown Chicago and O’Hare International and Midway airports. For more on the company, visit ROC Exhibitions, Inc. on the Internet at www.rocexhibitions.com. The site includes a complete trade show calendar, including links to event-specific Web sites with complete registration information, as well as presenter and exhibitor details. The company can be reached by calling 630-271-8210 or by sending an email to info@rocexhibitions.com.
Editors, please note: Interviews with Marc Rosenstock or any of ROC Exhibitions’ business partners or affiliates can be arranged by contacting Sue Markgraf, GreenMark Public Relations, Inc., at 847-970-9160 or smarkgraf@greenmarkpr.com. Downloadable news releases are available at http://greenmarkpr.com/clients/roc. High-resolution digital photography is available on request.
